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LOS USUARIOS
NO “NAVEGAN”
EN INTERNET

Persiguen su necesidad de manera
frenética, hasta que la satisfacen.




AWARENESS

2% Dk

LOS USUARIOS

NO PASA DE LA PRIMERA PAGINA
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http://www.seonorthsydney.com.au/blog/just-how-valuable-is-the-1st-page-of-google-seo-statistics-you-need-to-see-to-believe

AWARENESS
1RA POSICION EN GOOGLE

2% CLICS

PARA ESA BUSQUEDA
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AWARENESS
2DA POSICION EN GOOGLE

7% CLICS

PARA ESA BUSQUEDA
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AWARENESS

3RA POSICION EN GOOGLE

1% CLICS

PARA ESA BUSQUEDA
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AWARENESS

ESTAR POSICIONADO
ES LA CONSECUENCIA
DE LA RELEVANCIA

PERCIBIDA POR GOOGLE EN TU SITIO EN RELACION
A LA BUSQUEDA REALIZADA POR EL USUARIO

COMERCIO

Cordoba 2014


http://www.seonorthsydney.com.au/blog/just-how-valuable-is-the-1st-page-of-google-seo-statistics-you-need-to-see-to-believe

AWARENESS

¢,QUE CONTENIDO
ESTAS GENERANDO

PARA APARECER EN LOS RESULTADOS DE
BUSQUEDA?
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Su pedido ha sido procesado.
Anote el ID de su pedido para
futura referencia: #516293

Gracias por confiar en
TiendaGenérxrica.com

COMERCIO |~ /" @ wonenn (B2 TERAL
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iListo!

Juan, jgracias por comprar!

Tu pedido estara llegando en 24 horas.

(Te acabamos de enviar un mail con el
numero de tu pedido, que es el #516293
y todos los detalles)

Sitenés alguna duda, estamos para
ayudarte: pedidos@niceshop.com.

No te olvides de indicar tu # de pedido!
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amazon

"] Try Prime

New For You

Juan's Amazon.com Today'sDeals GifiCards Sell Help

c—

INSIGHT

E

SELLING

AL BONRAYS

Insight Selling: Surprising Research Agie Selling: Get Up 10 Speed... Networking Is Not Working: Stop.

Mike Schutz, Johe E. Doerr, Ned » Ji Konrath Derek Cobern, Chris Brogae
Kindle Edtion Kindie Edtion Kindie Edtion
Yorododok () $11.99 Folododode (80)

$11.99 Whyy recommended? $2.99
Why recommended? Wy recommended?

> S06 more naw relegses

Recommendations for You in Books

CRACKING
CREATIVITY

o b b e

vasr. Soanse |'
r o N A - et 3

Cracking Creativity: The The Artof the Pich: Persuasion  Creatvity Workout: 62

Bager vum Deed s
2

CREATIVITY
WORKOUT

Creatve Thinkering: Pusing Creative Whack Pack

GCOMERCIO

Secrets of
» Mchael Mchako

Paperback
Rt (58)
$900816,93
Why recommended?

Cordoba 2014

Your.. and...

> Michae! Michako » Petor Coughter
Paperback Hardoover
RS () YRRk (29)
$4505512.86 52500 $20.54
Why recommended? Why recommendod?

Exercises ...
» Edward De Boro

Paperback
RRARNT M
$1305$12,13
Why recommended?

*» Roger VonOech
Cards

ROy (39)
51500 $8.60

Why recommendod?
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We got this one wrong. We've adjusted all paid plans: Now add up &
to 15 blog feeds. Recbidos x

Joel from Buffer 16 de may. (hace 4 dias)
para mi ~

Hi there,
I'm sorry to be sending you another email in such a short space of time.

Yesterday we announced Feeds as the latest addition to Buffer to make it super easy to
share links from your favorite sites and blogs, right from within the dashboard.

Many of you reached out to us to let us know that only 1 feed on the Awesome Plan was not
enough. You're right, it doesnt make much sense at all to limit Feeds in that way.

| wanted to get in touch to let you know that we messed up here. We've increased the limits
from 1 feed on Awesome and 10 feeds on Business plans, to 15 feeds on Awesome and
Business plans. We want to move beyond that 15 limit too over time, once we can handle it
technically.

Give Feeds a Try Now or Read our Blog Post for the Full Details.

Many of you wrote emails, Tweets and blog comments to let us know that we had gotten it
wrong, and | can't thank you enough for taking the time out of your day to do that. We're
lucky that so many of you care enough to take that step and share your thoughts and

expertise.

Sorry for letting you down here. We're excited to keep making Feeds and Buffer as a whole
much better over time. Thanks again for all your support. If you want to ask anything or have
any more thoughts at all, hit reply to this email and we'll be sure to respond quickly :-)

- Joel and the Buffer Team
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TEST A/B - Caso www.fab.com

Halpern TV Cabinet |
$202.50 4

(39

The onginal dsplayed a call-to-action

button with sieek cart «Con and No tex

+49%
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http://www.fab.com
http://www.shopify.com/blog/12385217-the-beginners-guide-to-simple-a-b-testing
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Cita: Estudio del Journal of consumer psychology
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“Effects of $9 Price Endings on Retail Sales: Evidence from Field Experiments:” http:/link.springer.com/article/10.1023%2FA%3A1023581927405
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FIDELIZAR

MANTENER LA
RELACION

Trechouse loves Juan Manuel <help@teamirechouse com> 1 de mar - v

pam@ami «

0 treehouse-

Hi Juan Manuel, a friendly
reminder for you.
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FIDELIZAR

Email marketing

Want to attend our next KISSmetrics demo? fecties »

Dan at KISSmetrics <d megaw@kissmerics com 1104 (haoe 15 minuos)

para m

QKISSmetrics

Want to attend the next KISSmetrics demo?
Well, we've got a KISSmetrics demo coming up this Friday

And we'd love to have you join us.

You'll see how KISSmetrics works, how 1o get data into it, our best

reports, and whether or not KISSmetrics is right for you. We'll aiso

answer as many questions as you can come up with

Reserve a spot for our next KISSmetrics demo here
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FIDELIZAR

E m a i I m a rketi n g Trechouse loves Juan Manuel <help@teamirechouse.com>

pamamil -

£ treehouse’

Hi Juan Manuel, a friendly
reminder for you.
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FIDELIZAR

Email marketing

Tu suscripcion Premium ha expirado  Pases

busuu <noreply @busuu.com>

pamami «

Este mensaje se ha eliminado. Restablecer mensaje

eﬁ.usuu

Hola jmlux,

Tu cuenta vuelve a ser gratuita. No te preocupes, se ha guardado todo tu progreso

Todavia puedes progresar en tu aprendizaje de idiomas utilizando nuestras
funciones gratuitas tales como

[’i‘] Acceso a 150 unidades de aprendizaje

D busuutalk para chatear con hablantes nativos
u Correcciones por la comunidad busuu

iy mucho mas!
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“NO SON SOLO LAS HERRAMIENTAS
DIGITALES, SINO LAS ACTIVIDADES
DE MARKETING LAS QUE
INCREMENTAN LAS VENTAS Y LA
RENTABILIDAD DE UNA TIENDA
ONLINE”
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NO CONFUNDIR

ACTIVIDAD HERRAMIENTA

(4
il
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ACTIVIDADES CLAVES

+ PROPUESTA DE VALOR UNICA

+ GENERAR CONTENIDO

+ PERSONALIZAR LA EXPERIENCIA
+ TESTEAR Y OPTIMIZAR

+ MANTENER LA RELACION
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